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Graphic design fell into my lap like a gift
from an old friend. It was real. It was
right. But mostly it was doable. My
Il U L L I L l\ U l goal is to take this gift and run with it.
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IGH  To not waste its potential, MY

HII:L E“ potential, in becoming someone worth
remembering. When you become your
art, you truly find what it means to create
something beyond the realm of your
imagination.
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“An essential part of
creativity is not being
afraid to fail”
-Edwin H. Land-
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A homemade jelly company
that wants to be seen as ‘fun,
inviting, tasty’ wrapped up into
one logo. Various routes were
taken until finally deciding on
bright colors mixed with an
abstract design. The logo catches
your eye and differs from ones
seen on the shelves today.
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PANTONE"™

A mailer for Pantone featuring
an artists edition. Pantone

colors are used to compliment

the art. The process from
beginning sketches to a

finished product are shown
here. In complimenting the
artists work, Pantone colors
needed to be perfectly applied
to create a marriage between
pantone and my artwork.

Mailer
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A campaign for Echo, a bottled
water company focused on hav-
ing green, earth friendly prod-
ucts. The water bottle itself is
bi-degradable. The logo reflects
this by incorporating a green
leaf encompassing a water drop-
let. The word “Eco” and “H20”
are combined to create the word
“Echo,” which represents the
combination of green products
and bottled water.



drink green



A collection of Iphone cases that
reflect design work. The idea is
to feature a “‘Wishbone
Collection’ that represents

fun designs for the wishbone
enthusiast.
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IN ARCHITECTURE
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Front and back cover

symbolizing the beginning of the life,
the birth of the new: this egg-shaped
building in Mumbai involves a new
model of intellectual life. On the
other hand it like a flying saucer, which
successfully landed on Earth to carry out
its special mission. A new form of archi-
tecture, commissioned by Vijay Associ-
ates (Wadhwa Developers) and designed
by James Law Cybertecture International
and Ove Arup, is typified by new intangi-
ble materials of technology, multimedia,
intelligence and interactivity to create an
awe-inspiring landmark for the city of
MumbaiandforIndiainthe21st Century.

‘With 33,000 5q m of office space stacked in 13
stories with highly intelligent building man-
agement systems, the building boasts 3 levels
of basement providing 400 car parking spaces
‘The building is predominanta seel frame struc-
ture with a concrete core and basement. They
‘managed to create a structure in the form of a
shellthatis able to support floor plates that does
not need any columns. This is an ultramodern
structure with 100% flexibility and it embodies
alevel of beauty more akin to nature than archi-
tecture. That's why the Cybertecture Egg, due to
its form, occupies 10% to 20% lower arca than
a conventional building this size would. The ar-
chitecture is sleck and computer designed, with
engineering that creates a building of extremely
high qualty and geometric sophisication. It is
the “best space to workin” and within the build-
ing there areseries of innovatve systems suchas
“cybertecture health” in the washroom which is
designed to keep track of the inhabitant’ health
including blood pressure and weight. The data
collected may be retrieved and sent to a doc-
tor i deemed necessary. The Cybertecture Egg
also allows the buildings inhabitants * to cus-
tomize” their reality through the wse of “cyber-
tecture reality” which allows a customization
of one favorite view: So you could choose to
have real time scenery all around your work-
ing world if you wanted! The building wses so-
lar photovoltaic panels and wind tusbines to
generate onsite electricity. Water conservation

is managed with grey water recycling system
that harvests water for irrigation and landscap-
ing, This unique landscape is a “jewel” for the
new Central Business District of Mumbai and
has a striking beauty with its magnificent flora.
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Inside spread

FRANKGEHRY
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Inside article on Frank Gehry



Magagine Spread:

A spread for Arkitekt Magazine
featuring different architect
design work as well as an article
about Frank Gehry, a world
renown architect. Inspired by
minimal color photos, the goal
was to mix class with
architecture.










Music Campaigu:

Music artist Lana Del Rey
needed some new marketing
material to reflect her style as a
new age-retro singer/songwriter.
Her vintage appeal and

strong lyrics makes her

a idol for all age ranges.
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A vintage birdhouse company
reflecting victorian style,
custom-made houses has
requested a special logo to
accurately represent their
company. Keeping a simple
appeal, and using many different
styles, a common denominator
house was chosen that could

give an overall feel of the
company to the
intended audience.







