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Graphic design fell into my lap like a gift 
from an old friend. It was real. It was 
right. But mostly it was doable. My 
goal is to take this gift and run with it. 
To not waste its potential, MY 
potential, in becoming someone worth 
remembering. When you become your 
art, you truly find what it means to create 
something beyond the realm of your 
imagination. 
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“An essential part of
 creativity is not being 

afraid to fail”
-Edwin H. Land-



Berry Jelly

Berry Jelly

Logo Expansion:
A homemade jelly company 
that wants to be seen as ‘fun, 
inviting, tasty’ wrapped up into 
one logo. Various routes were 
taken until finally deciding on 
bright colors mixed with an 
abstract design. The logo catches 
your eye and differs from ones 
seen on the shelves today.  





Artists Edition:

PANTONE
™ A mailer for Pantone featuring 

an artists edition. Pantone 
colors are used to compliment 
the art. The process from 
beginning sketches to a 
finished product are shown 
here. In complimenting the 
artists work, Pantone colors 
needed to be perfectly applied 
to create a marriage between 
pantone and my artwork.

Mailer





Bottled Water Campaign:
A campaign for Echo, a bottled 
water company focused on hav-
ing green, earth friendly prod-
ucts. The water bottle itself is 
bi-degradable. The logo reflects 
this by incorporating a green 
leaf encompassing a water drop-
let. The word “Eco” and “H2O” 
are combined to create the word 
“Echo,” which represents the 
combination of green products 
and bottled water. 
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Iphone Cases: 

Wishbone Collection

A collection of Iphone cases that 
reflect design work. The idea is 
to feature a ‘Wishbone
 Collection’ that represents 
fun designs for the wishbone 
enthusiast. 





Front and back cover

Inside article on Frank Gehry

Inside spread



Magazine Spread:
A spread for Arkitekt Magazine 
featuring different architect 
design work as well as an article 
about Frank Gehry, a world 
renown architect. Inspired by 
minimal color photos, the goal 
was to mix class with 
architecture. 



Social Media Icons:
Recreating some of the most 
commonly seen social 
media icons, these cacti add 
a fun and unique twist on the 
apps that are used most often. 





Music Campaign:
Music artist Lana Del Rey 
needed some new marketing 
material to reflect her style as a 
new age-retro singer/songwriter. 
Her vintage appeal and 
strong lyrics makes her 
a idol for all age ranges.  





birdhouse classic. 

Birdhouse Campaign:
A vintage birdhouse company 
reflecting victorian style, 
custom-made houses has 
requested a special logo to 
accurately represent their 
company. Keeping a simple 
appeal, and using many different 
styles, a common denominator 
house was chosen that could 
give an overall feel of the 
company to the 
intended audience.  

birdhouse classic.




